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Transfer News

Trade mission Argentina/Chile Oct 2007
From 8-12 of October the Dutch Chamber of 
Commerce’s multisectoral trade mission to Argentina 
and Chile was organised for 15 Dutch SMEs. These 
participants came from such diverse sectors as food-
processing, financial services, industrial cooling, 
environmental technology, construction equipment 
and pharmaceutical products. After months of 
thorough investigation by TRANSFER, an individual 
program was designed on the basis of the specific 
profile and needs of each participating company. And 

not without result: the 
mission created new 
business contacts 
and/or intensified the 
existing ones for all 
Dutch SME’s, many of 
them planning concrete 
follow-up actions, 
including the 
appointment of an 
agent or distributor, 
the offering of tender 
proposals, return visits 
or new meetings at 
international events. 

Mr Karel van Buuren, vice president marketing & 
business development of NEM , and one of the 
participants expresses his views on the mission: 
“Transfer’s professional approach and experienced 
way in selecting the agents that correspond to our 
expectations and desires, resulted in an intensive 
visiting schedule. Furthermore the quality of my 
appointments was guaranteed through the extensive 
and continuous feedback they requested. Their 

partner search from within the market prevented the 
selection of sub optimal agents and saved me 
another trip visiting only national state companies. 
One week before the missions we received a report 
with market information, contact lists & descriptions 
of the potential agents we were going to meet; they 
even calculated the travel time for our appointments! 
Consequently, I could focus my efforts on the 
essence: selecting the right agent.” To read the rest 
of this article and more background on NEM’s 
strategy in Latin America, click for our case study.

Trade mission Mexico Nov. 2007
From 5 till 9 November of last year a delegation of 
15 Dutch SME´s visited both Mexico City and 
Monterrey during the successful multi-sectoral trade 
mission organised by NCH and TRANSFER. The 
program included an extensive individual match-
make program for each company, several seminars 
regarding "Doing business in Mexico City and 
Monterrey", "The efficient use of energy" and 
network events. Due to their participation in the 
trade mission the companies have been able to 
encounter new clients and business partners for the 
expansion of their company in two of the fastest 
growing regions of Mexico. Furthermore, the 
participating companies from the agricultural sector 
combined their match-make program with their 
participation in one of Mexico´s best known trade 
fairs "Agro Alimentaria".

Mission retail suppliers France Nov. 2007
In cooperation with MKB Nederland, TRANSFER

organized a trade mission to Paris and Lille with the 
focus on the French retail sector. During the second 
week of November some 15 Dutch companies set off 
for France to meet the big retailers in both 
mentioned cities. The activities of these retailers 
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varied from DIY to food and specialized goods. The 
trade mission proved an excellent way for the Dutch 
participating companies to visit these big players in 
the French retail sector, which are usually very hard 
to contact. Well-known names like Carrefour, 
E. Leclerc and Casino were part of the visiting 
program for the Dutch guests. 
In 2008, the Retail Trade Mission will focus on the 
Brazilian retail market. TRANSFER welcomes all the 
Dutch companies that are interested in getting to 
know their opportunities or expanding their current 
activities in Brazil. For more information concerning 
this mission please contact info@transfer-lbc.com

Transfer Trade Mission Agenda 2008

February 
11-14, 
'08

Spain Multisectoral 
trade mission

In cooperation 
with KvK 
Drenthe, 
Friesland en 
Groningen

April 1-3, 
'08

Brazil Automotive 
trade mission
(São Paulo 
and Minas 
Gerais) 

In cooperation 
with NEVAT and 
EVD

April 22-
24, '08

France Matchmaking 
energy

In cooperation 
with FME-CWM 
and EVD

May 5-8, 
'08

Spain Fashion and 
textile industry 
Madrid & 
Barcelona

In cooperation 
with MODINT 
and EVD

October 
'08

Brazil Retail trade 
mission

In cooperation 
with MKB 
Nederland, ABN 
AMRO and EVD

October 
'08

France Automotive 
trade mission

In cooperation 
with NEVAT and 
EVD

October 
'08

France Fashion and 
textile industry 
trade mission

In cooperation 
with MODINT 
and EVD

FOCUS EVENT:

Automotive mission Brazil April 2008
Brazil’s car sector is in full upswing. All international 
players with factories in Brazil have announced 
expansion plans, fuelled by the growth in car sales 
both in Brazil as in export countries. Dutch car 
component manufacturers are welcome to join this 
highly focused trade mission that will bring business 
meetings with the most important buyers in Brazil. If 
you don’t want to miss out on this fantastic 
opportunity, please e-mail: info@transfer-lbc.com   

Introducing: Jan Willem van Bokhoven
¡Bienvenido Jan Willem! After 
having assisted as a freelancer 
in several projects since the 
beginning of 2007 (such as 
Nevat’s automotive trade 
mission to Spain and the 
Dutch Chamber of Commerce’s 

trade mission to Argentina & Chile), TRANSFER

decided that the moment had arrived to extend their 
collaboration with a full time appointment. With 
university degrees in Technical Business 
Administration and Intercultural Communication, Jan 
Willem is considered to be a valuable member of our 
team for the coming years. Apart from combining 
technological and linguistic skills, he has traveled 
and studied in different regions of Southern Europe 
and Latin America, where he obtained specific 
knowledge about our markets. We are sure that you 
will be able to build a pleasant and fruitful 
relationship with him in the near future!

IBERIA

Spanish retailer Desigual opens in Amsterdam

The company which is 
known for its innovative and 
unusual designs in jeans, 
sportswear and street wear, 
has recently opened a 
flagship store in Amsterdam. 
The Spanish multi-channel 
retailer is expanding 

internationally and has 50 stores in Europe at this 
moment. Due to the high growth of the Spanish 
fashion retail sector and increasing tendency to 
outsource design and production, a Trade Mission
will be organized for Dutch companies active in this 
sector. TRANSFER and MODINT are in charge of the 
matchmaking program in Madrid and Barcelona from 
5-9 May. More information: info@transfer-lbc.com

Spanish cured ham available in the USA

The first (legal) order of Spanish 
Iberian ham has arrived in the 
USA. The ham was presented 
December 10th to the American 
public. The USA recently lifted 
the ban imposed on the 
importation of Spanish cured 
ham and producers in Spain are 
now allowed to export their 
hams if they comply with the 
quite strict rules imposed by the US food authorities. 

www.transfer-lbc.commailto:info@transfer-lbc.com
www.transfer-lbc.commailto:info@transfer-lbc.com
www.transfer-lbc.commailto:info@transfer-lbc.com
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The first Spanish brand to complete all the 
administration involved in shipping ham to the US in 
compliance with the new laws is Fermín. Iberian ham 
is considered to be the "Rolls Royce" of Spanish 
cured hams, and is at the top end of the price range. 
It is best when cut very thinly and is a popular 
starter in most Spanish restaurants. As well it is a 
perfect Christmas gift to important relations. 

Fnac coming to Malaga next September

Diario Sur informed that the 
Fnac multimedia retail chain 
is opening a store in Malaga 
in September 2008, and will 
take over the entire third 
floor of the Malaga Plaza 
shopping center in the city 
center. It will become Fnac’s 
third store in Andalusia, 

with two others in Seville and Marbella, and its 
seventeenth in Spain. They include three in 
Barcelona and three in Madrid. Fnac was founded in 
1954, is currently owned by French retail giant 
Pinault-Printemps Redoute and has stores in seven 
EU countries, as well as outlets in Brazil and Taiwan.

Madrid in top 10 

Madrid was recently incorporated in the list of the 
ten most important economic cities in the world. 
Standard and Poor´s, which is the leading provider 
of financial market intelligence, did a study and 
investigated 347 cities in 27 countries. Among the 
top 10 were Moscow, New York, Paris, Toronto, 
Yokohama, Chicago, London, Los Angeles and Milan. 

Las Vegas in Spain

Los Monegros, in the Aragón region of north-eastern 
Spain and not too far from Zaragoza, will be the 
setting for a new project initiated by the 
International Leisure Development, a group of 
experts developing real estate, tourism and leisure 
projects. 
Their new project, Gran Scala, will be a leisure city in 
the heart of Spain and more precisely in the desert 
of Los Monegros. Gran Scala is a €17 billion 
entertainment city to be built on 2,025 hectares in 
the Aragon desert and will include 32 casinos, hotels, 
a conference center, 
hundreds of retail shops, a 
golf course, a horse race 
track, an opera, museums 
and five theme parks. This 
project will stretch for 4.5 
km² in each direction. 
This project, which will cost approximately €17 
billion, is considered to be the largest leisure 
complex in Europe. It is expected to welcome up to 
25 million visitors yearly. Gran Scala is expected to 
create at least 60,000 direct jobs and a large number 
of indirect jobs.

Immigrants make the economy grow

According to a study by Caixa Catalunya, one of the 
largest Spanish savings banks, immigrants have 
been a major factor in Spain’s economic growth. The 
country’s economy has grown at an average rate of 
2.6% a year over the last decade, but without the 
contribution of immigrants, gross domestic product 
(GDP) would have fallen by 0.6% over the same 
period, according to the report by the bank, which is 
based in the north-eastern province of Catalonia. 
Immigration is responsible for more than 50% of 
employment growth in Spain, and the influence of 
immigrants has been decisive in raising private 
consumption and demand for housing, which are the 
twin pillars of GDP growth in Spain. 

Malaga Renfe yards completes AVE high speed 

The first AVE train to come out of the Renfe yards at 
Los Prados in Malaga is an AVE Series 130, and also 
the first unit to be built in its entirety at any one 
Renfe workshop, with 
eleven carriages and two 
engines. It has the 
capacity for 299 
passengers, is able to 
travel on both
conventional and high 
speed lines and can reach a top speed of 250 kph. 
Los Prados will build a further six units. Los Prados 
was refitted to construct high speed trains, and will 
also produce five complete hotel trains, the 
Trenhotel. The first of two such units currently under 
production is expected to leave the yard in March 
next year, and the second in April. Production will 
start in July 2009 on 14 Series 102 AVE trains, which 
has a top speed of 330 k/ph. The latest prediction 
from Malaga City Hall is that the AVE train will 
multiply the number of tourists going to the city by 
five.
Apart from new high speed train connections to 
Valladolid and Malaga (December 2007), the most 
expected connection is with Barcelona. After several 
delays, it is now expected to be finished in March 
2008. Travel time between Barcelona and Madrid’s 
city centers by train will take just 2,5 hours. Capacity 
will be 20,000 seats a day and take away a lot of 
business from the current “Puente Aero”, Europe’s 
busiest city to city airline route. 

Growth Portuguese transport sector 

The Portuguese transportation by road is still firm 
competition for the containers that ship products 
overseas. One of the reasons for the ongoing growth 
of Portuguese road transport is the increasing Dutch 
export towards this country. The national transport 
sector is currently being restructured in order to 
comply even better with the demands that this 
export growth entails. One of the results is a 
restructuring of the working hours of Portuguese 
truck drivers, increasing there work week up to 48 
hours. 
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FRANCE

Nuclear Energy: a French asset

By selling two nuclear REP reactors together with the 
necessary fuel to China, Areva closes 2007 with a 
bang. Especially because this contract arrives at a 
good moment while the prize of a barrel of 
petroleum reaches a historical level US$100. This 
seemingly unstoppable increase of oil prices gives 
nuclear energy a boost of replacing oil as the main 
energy source. Furthermore, it reminds us of the 
importance of the nuclear industry in France. 

Opportunities for Dutch sustainable 
construction sector in France

One of the conclusions that resulted from the EVD 
inquiry into the French energy sector is that the local 
sector for sustainable construction entails interesting 
opportunities for Dutch entrepreneurs. The French 
construction sector turns out to be an important 
actor in the increase of global warming. The sector 
produces 30% of the country’s carbon emission and 
uses about 40% of all the available “final-energy”. 
This situation has caused the French government to
implement new rules concerning the use of energy in 
construction and providing subsidies for those 
companies who want to invest in sustainability. 
Since Holland is very active in the area of sustainable 
construction, the French development in the sector 
provides new opportunities for Dutch contractors.

French market opening up

2007 meant an increase of 60% of the amount of 
French luxury warehouses present in Russia. This 
means that 2,2% of their sales are realized thanks to 
the Russians citizens, who spend around €600 mln a 

year on French luxury items, 
like Versace and Luis 
Vuitton. And the demand for 
French articles does not 
seem to be a temporal 
whim: the Russian economy 
seems to be in an upward 
coil since 2000. This made 
the salaries grow with an 
average of 9% per year.

The high class market remains very strategic for the 
industry of luxury goods. Especially when considered 
that due to the strong euro, sales in both the United 
States and Japan are facing some difficulties.
The increasing presence of French articles on the 
Russian market is also positive news for the 
European entrepreneur, since it shows how France is 
expanding their export activities and opens up her 
market more and more for international trade. This 
development might lower the threshold for European 
companies for doing business with France. 

Sarkozy and Bruni

French President Nicolas 
Sarkozy, only recently divorced, 
has proposed to the former 
Italian model, Carla Bruni. The 
soon to be first lady of France 
was spotted with the president 
on numerous occasions. In Egypt 
the couple didn’t win the hearts of the public by 
sleeping in the same hotel room even though they 
are not officially married. 

LATIN AMERICA

Inpa Parket BV wins Latin American Trade 
Award 2007

On the 15th of November Mr. C.P. Buijink, Secretary-
General of the Dutch Ministry of Economic Affairs, 

handed over the Latin American 
Trade Award 2007 to Mr. A. 
Hoetelmans. Inpa Parket BV is a 

Dutch company specialized in manufacturing wooden 
floorings. From their industrial plant in Paraguay, 
they are exporting their products to more than 30 
countries worldwide. Mr. A. Hoetelmans, CEO of Inpa 
Parket BV, indicated that “our ongoing involvement 
in a sustainable and responsible way, in South 
America forestry combined with assisting the local 
community with development and employment has 
contributed greatly to us winning the award.”
Official honorable mention went to the other two 
nominees: ICE International Construction Equipment 
BV (a manufacturer of vibratory hammers, who 
recently participated in the aforementioned trade 
missions to Argentina/Chile and Mexico) and SBW 
International BV (a leading company in the field of 
plant-tissue-culture services provision to the 
horticultural industry).
The Latin American Trade Award, awarded every two 
years since 2001, is an initiative of the Dutch 
Department of Economical Affairs, ABN Amro, the 
Netherlands-Latin America Business Council (NLABC) 
and KPMG. 

Brazilian IT sector florishes

The Brazilian IT sector shows a steady growth all 
through 2007. In comparison to 2006, sales have 
increased with 17%. The branch organization Abinee 
(Associação Brasileira da Indústria Elétrica e 
Electrônica) reports that the increase is most visible 
in the sales of PCs. This increase will trigger the 
sales of other accessories like screens and printers. 
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Bigger stockings hanging from Brazilian fire 
places 

Brazilian kids needed a bigger stocking this year to 
fit all their Christmas presents. Since 
their parents have access to credit at 
a lower cost, they were able to put a 
Play Station or I-Pod on their list 
instead of a new pair of socks. 
According to the analysts, traditional 
present like clothing, music and 
make-up will still account for an 
important part of the presents 
Brazilian families give each other, but this year mum 
can also be surprised by a new couch or other type 
of more expensive presents.

Soccer country of the world hosts FIFA World 
Cup 2014

In 2014 Brazil will be hosting 
the soccer World Cup. The 
last time this battle for the 
world cup was organized by a 
Latin American country was in 
1978, during which host 
country Argentina played the 

final against Holland, and won. 
The organization of this event is not only a good 
reason to visit Brazil, it also creates new possibilities 
for European companies active in the sectors of 
infrastructure, transport and security, stadium 
exploitation and tourist infrastructure. In the 
preparation towards the organization of the World 
Cup, Brazil will need to invest eminent amounts in 
these sectors to be able to answer to the set norms. 

First democratically elected female President 

In our previous newsletter we informed you about 
the upcoming presidential elections in Argentina. On 
October 28th Mrs Cristina Fernández de Kirchner was 
elected as successor of her
husband, who took office in 2003. 
These special circumstances 
turned the inauguration ceremony 
on the 10th of December into a 
family affair. And now Mrs 
Fernández has got big shoes to fill. Argentina has 
thrived well during mr. Kirchner’s government. The 
countries economy grew with more than 50% in the 
last 4 years. This growth will ironically also be 
Cristina Kirchner’s biggest challenge, since the 
economy is showing signs over overheating. Another 
priority on the to-do list of the new president will be 
the strengthening of international ties. In contrast to 
the way Kirchner led the country, his wife has 
pledged to “re-connect with the world”. 

Argentina: 2007 strong growth in foreign trade

According to INDEC, the national statistics agency, 
the Argentinean import grew with 29% in 
comparison with the same period in 2006. This 
brings the total up to US$ 32,1 bln. In the same 

period the export grew with 15,8% to US$ 39,3 mln. 
This development made the trade surplus rise to US$ 
7,2 bln. Argentina imported mainly oil products, cars 
and car parts, mobile phones, machines and machine 
parts. The majority of the imported products derived 
from neighboring country Brazil, the United States 
and Japan. European countries, amongst which 
Holland, supplied for almost US$ 5,3 bln worth of 
products. This means an increase of 24,3%.

Chilean parents pay for their offspring’s 
drinking habits

Not only European teenagers like their liquor. The 
Chilean youth also knows how to get their hands on 
alcoholic drinks, even when they have not yet 
reached the legal drinking age of 18. In Chile they 
have found a different approach to handle this 
problem: parents have to pay a fine of Chilean pesos 
128,0000 (€163,-) every time their child is caught in 
a bar or liquor store trying to purchase alcohol by 
using a fake ID. This method is introduced with the 
hope of creating more interest among the parents 
about their children’s behavior concerning alcohol. 
Maybe an idea for parents in Europe?

Investments in Chile reach record high 

The Chilean Minister of Finance, Andrés Valesco, 
announced that the investments in his country 
reached the record of 26% of the GDP in 2007.
Especially the machinery sector, mining industry and 
agricultural sector have benefited from these 
investments and will be able to increase their 
production in the years to come. The investments 
where not only made by local companies. A fair part 
consists of FDI. Interest in the Chile’s possibilities 
and trust in the countries’ growth and stability have 
made it easier and more attractive for foreign 
investors to turn their heads towards the Chilean 
markets. 
This development is very important, especially in the 
light of the upcoming energy crisis. As Valesco 
emphasizes; “there is no such thing as too much 
investing in order to stay ahead of the competition.”

Mexico in need of Dutch water expertise

Due to devastating hurricanes 
in November in Mexico, houses 
were destroyed and people 
were affected. The southeast 
state of Tabasco was especially 
affected with 70% under 
water. The eyes of the world 
are on the Netherlands when it comes to the battle 
against water. The governor and the Mexican branch 
organization therefore asked for the expertise from 
the Netherlands to prevent a repetition. New 
information systems and new technologies are 
needed, where the Netherlands is world-renowned 
for its delta technology. 
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The Netherlands can contribute with their specialist 
expertise, such as delta technology, and combine 
this with local knowledge. The Netherlands Water 
Partnership (NWP) will explore the opportunities and 
send on short term an expert to investigate the 
situation in Mexico. The NWP is the channel through 
which government bodies, NGOs, research institutes 
and private organizations in the water sector share 
information on their activities and services.

The Netherlands: 2nd foreign investor Mexico

In 2007, The Netherlands took over second place in 
foreign direct investments (FDI) in Mexico. According 
to the Mexican Ministry of Economic Affairs the 
United States was the biggest investor between 
January-September 2007, with more than 50% of 
total investments. After the US followed the 
Netherlands (13%), Spain (9,8 %) and France 
(9,3%). FDI totalled US$18 billion between January 
and September, which is 30% more than in 2006. 
Over 50% of the investments were done in industry. 
The service sector counted 31% of investors’ 
attention. The 3 states which received most invest-
ments were Mexico City, Michoacán and Nuevo León.

Mexican Power industry to take off in 2008

This year promises to be a very interesting one for 
the Mexican power sector. With energy demand 
increasing 6-7% a year, PEMEX’ oil explorations at 
full capacity and virtually no oil refinery operations, 
Mexico faces a huge challenge ‘to keep the lights on’ 
for the next coming years. Increased liberalisation, 
public-private partnership, explotation of renewable 
energy sources (solar, wind, biomass) and energy 
saving devices are all expected to flourish the 
coming years. The Mexican Secretary of Energy 
expects an investment of US $5,139 million for ’08 in 
this sector, no doubt this will create very interesting 
business opportunities for foreign investors.

CASE STUDY

Powerful Markets for NEM in Latin America 

“Our world market position in the long run will 
be partially determined by our current 
investments in the Mexican, Brazilian, 
Argentinean, Chilean and Venezuelan energy 
markets”, says Karel van Buuren, VP marketing 
& business development of NEM.

NEM, originally established in 1929, is a major player 
on the global market for solutions in power 
generation. The head office, including all centralized 
corporate functions, is located in Leiden, The 
Netherlands. The company’s product range 
comprises boilers – waste heat and direct fired – for 
a wide variety of fossil fuel based power generation 
technologies covering oil & natural gas, coal, waste 
and heat & gas coming from industrial processes. 

Today the NEM Group is the leading supplier in the 
field of Heat Recovery Steam Generators (HRSG’s) 
behind all types of gas turbines with a world market 
share of about 20% and being responsible for the 
supply of some 400 of these installations since the 
1960’s. Their activities, however, are not restricted 
to HRSG’s; The NEM Group is also actively involved 
in boilers for waste incineration, direct fired boilers 
and service & after sales support.

NEM’s products are being applied in power plants 
and various industries (like desalination, fertilizer 
and refinery plants) and can be supplied as delivery 
only or on a turn-key basis. Its global presence 
enables NEM to comply with various local code 
requirements (ASME, PED, EN, BS & TRD) to source 
equipment from qualified sub-contractors throughout 
the world and to deliver goods timely in top quality 
from the most suitable production location. 

Power plant project in Salta 
(Argentina) for which NEM 
supplied two horizontal 
HRSG’s to Siemens KWU 
(responsible for the gas 
turbines)

NEM has been serving 
many international clients from the beginning of its 
existence. Karel van Buuren explains that one of the 
secrets behind NEM’s international presence is: “the 
trusted network of agents, the eyes and ears of our 
company in the local markets, that provide us with 
valuable information about market trends, realistic 
plans for constructing power plants (in the short, 
mid- or long-term) and potential customers”. These 
local representatives are above all selected through 
the participation in trade missions.

Karel van Buuren recently participated in the Dutch 
Chamber of Commerce’s multisectoral trade mission 
to Argentina & Chile and the Netherlands Council for 
Trade Promotion’s multisectoral mission to Mexico. 
For both events the matchmaking was organised by 
TRANSFER Consultancy. During his visits to Buenos 
Aires, Santiago de Chile, Mexico City and Monterrey 
he was introduced to several regional decision 
makers of Siemens, General Electric and Iberdrola. 
Nevertheless, the most important motive to 
participate was the objective to identify and select 
agents in these countries.

Although Argentina and Chile are not considered to 
be primary target countries for NEM, Karel van 
Buuren emphasizes: “with expected growth rates of 
6-7% in the demand for electricity during coming 
decades, plans for constructing multiple power plants 
following the energy crisis of this winter and the 
niche opportunities that exist in Chile for our 
medium-sized coal fired boilers, we can’t disregard 
these markets”. Some two months after the trade 
mission, NEM to its own satisfaction is finalizing the 
appointment of a highly competent agent in Chile,
while an Argentinean agent is expected to follow 
shortly.



Newsletter Q1- 2008

TRANSFER Latin Business Consultancy 7 www.transfer-lbc.com

In Mexico power generation capacity will remain on a 
significant level over the coming years. But in spite 
of the fact that Mexico is the fifth market worldwide 
for NEM’s products, the market has always been a 
complex and opaque one, mainly due to the fact that 
it has traditionally been dominated by one local 
manufacturer and some US competitors. Matchmaker 
Lourens Verweij of TRANSFER Consultancy, however, 
found out soon enough that there clearly does exist a 
demand for NEM’s high standard technology: “during 
the selection process, various potential agents were 
already informing us about interested clients”. 
Months of thorough investigation by TRANSFER paid 
off: Mr. Van Buuren returned home very optimistic 
about appointing an agent in the near future: “an 
agent that will open the door to the Mexican market 
for us”. 

Karel van Buuren’s experience with trade missions as 
an instrument differed, but the way TRANSFER

organizes and coordinates them has convinced him 
definitively about their potential effectiveness: “their 
professional approach and experienced way in 
selecting the agents that correspond to our 
expectations and desires, resulted in an intensive 
visiting schedule. Furthermore the quality of my 
appointments was guaranteed through the extensive 
and continuous feedback they requested. Their 
partner search from within the market prevented the 
selection of sub optimal agents and saved me 
another trip visiting only national state companies. 
One week before the missions we received a report 
with market information, contact lists and 
descriptions of the potential agents we were going to 
meet; they even calculated the travel time for our 
appointments! Consequently, I could focus my 
efforts on the essence: selecting the right agent.” 

The Tapada project, a combined cycle gas turbine station in 
Portugal, with the world’s first units with a vertical gas path 
and the NEM patented natural circulation technology for 
vertical HRSG’s

More information: www.nem-group.com

Interested in Argentina, Chile, Mexico, Brazil or other 
markets TRANSFER is active? Click here for a free of 
charge intake session with one of our specialised 
consultants.

Selected web links

 www.iccwbo.org International Chamber of 
Commerce country & trade information

 www.mercantil.com Business portal Latin 
America (English, Spanish, Portuguese)

 www.kompass.com Business-to-Business 
database, in a wide variety of languages

 www.marchesonline.com Information on 
a wide range of French markets (French)

 www.globo.com.br Brazilian newspaper 
(Portuguese)

 www.clarin.com Argentine newspaper 
(Spanish)

 www.economista.com.mx  Mexican 
newspaper (Spanish)

Sources: amongst others The Economist, Latin Trade, 
Business Week, Business Monitor Int, EVD, World Bank, 
InterAmerican Development Bank, Financial Times. 

Disclaimer: TRANSFER Latin Business Consultancy makes no 
warranties or representations, and accepts no liability of any 
kind for any loss or damages resulting from the use of our 
website or any materials contained on it.
TRANSFER Latin Business Consultancy makes no warranties or 
representations that the materials on this website are error-
free, or that they are fit for any particular purpose or 
requirements.

TRANSFER Consultancy

Since 1996 TRANSFER has been a leading company in 
offering assistance to European exporting companies 
looking to exploit market opportunities in the 
Spanish, Portuguese and French speaking countries 
of Europe and Latin America. We work from our 
offices in Rotterdam (head office), Barcelona, Paris 
and São Paulo. 

As a partner of, among others, the EVD (the Dutch 
agency for International Business and Cooperation), 
Embassies, Chambers of Commerce, Trade and 
Sector organizations and of course exporting 
companies, we provide export support services, such 
as market research, partner selection, coordination 
of sales and/or distribution, and legal and accounting 
services in the strongly developing markets of Spain, 
Portugal, France, Argentina, Brazil, Chile and Mexico.

If you are interested in finding out more about 
business opportunities for your organisation, please 
contact: Evelijn Hartvelt at the following e-mail: 
evelijn@transfer-lbc.com.

Head office:
info@transfer-lbc.com
www.transfer-lbc.com

Tel.: +31.10 - 478 07 60
Fax: +31.10 – 478 07 10
Puntegaalstraat 271
3024 EB  Rotterdam – NL

http://www.nem-group.com/
http://transfer-lbc.com/index.php?action=contact
http://www.iccwbo.org/
http://www.mercantil.com/
http://www.kompass.com/
http://www.marchesonline.com/
http://www.globo.com.br/
http://www.clarin.com/
http://www.economista.com.mx/
www.transfer-lbc.commailto:evelijn@transfer-lbc.com
www.transfer-lbc.commailto:info@transfer-lbc.com
http://www.transfer-lbc.com/
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